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Executive Summary 

Considering the number of potential activities that could be organised in this project 
communication and dissemination “task”, dedicated to practitioners, it was decided to not 
only focus on organising training workshops, but have a more general outreach approach to 
practitioners (architects, energy managers, building managers, etc.).  

The activities planned during the last months of the project therefore included the originally-
planned workshops, as well as webinars, the production of material, a software, and many 
other activities. 

Schneider joined BPIE in the efforts to make this task happen, by organising activities and 
engaging in a partnership with the Largo Consumo platform. 

The task of presenting the project and especially all solutions developed as therefore been 
more than accomplished, with over 2000 practitioners reached in Italy, Spain, UK, and many 
other places where all partners presented at conferences, not counted in this number. 

As usual, the support of media can only be praised, as they picked up often the project 
topics, especially targeted media, for building professionals.  

The present paper gathers and documents as much as possible all “training” activities done 
for the practitioners. More activities might happen, even after the project ends. 

The wealth of information created for and by the project remains available and freely usable, 
as long as the project copyright and EU-funding are recognized, on the website. 

 

 

 

 

 

 

 

http://commonenergyproject.eu/
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Introduction 

 

Task 7.9 was previously managed by SOLID, and taken over in December 2016 by BPIE.  
 
First activities happened before, and activities planned from then included training workshops 
(in Spain in October 2016, with reference buildings, in Modena in March 2017, with Shopping 
Centres stakeholders, in Norway, with energy managers, and more), the production of 
training material: flyers per technology and posters for each, webinars and participation to 
other events, the development of a training software for demand / response, as well as 
liaising with other platforms focusing on trainings / technologies. 
 
All these allowed reaching out to practitioners, a very important target group from the project, 
to demonstrate the project results, present the developed solutions (technologies and tools), 
and make them easy to use / approach for people not involved in the project. Indeed, a key 
aspect of CommONEnergy is the “replicability”: ensuring that what is produced can be 
exploited and / or replicated throughout Europe.  
 
All the activities are documented here, with number of participants and lists if available, 
screenshots, links and short summaries of the discussed topics. 

The wealth of information created for and by the project, and listed hereby, remains available 
and freely usable, as long as the project copyright and EU-funding are recognized, on the 
website. 

 

 

 

 

 

 

 

 

 

http://commonenergyproject.eu/
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1. Workshops and other events 

 

Numerous events have been organised by project partners across the years and Europe to 
present the project results and solutions, technologies and tools, and “train” practitioners 
from the energy and retail sector, such as architects, energy managers, shopping centres 
owners, etc. The events are listed below with some complementary information about each. 
 

a. EXPO Workshop 

 
A first workshop was organized in October 2015 during EXPO Milano, targeting all shopping 
centres stakeholders. It gathered over 50 participants who discovered more about the first 
project results and solutions in development. 
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Figure 1 – Agenda and photos from EXPO Milano 

b. May 2016 – Technologies workshop with IIF IIR 

 
On May 25, 2016, a workshop was organised by EURAC with the project advisory board 
member IIF IIR, “Coupling HVAC + Refrigeration + Lighting systems in shopping centres: 
technology solutions and modelling approach”, in the framework of the event CLIMA 2016, in 
Aalborg, Denmark.  
This workshop intended to present and discuss tools and solutions for an effective energy-
retrofit of shopping malls. It will take advantage of the participation of experts from the 
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CommONEnergy project, who will bring their expertise and open a fruitful debate on the 
outcomes of the project. The result of the workshop can be an outline for a guideline on the 
energy-refurbishment of shopping malls.  
The main Target Groups of the workshop were: Researchers working on energy efficiency in 
commercial buildings; investors/financers, developers and real estates in the field of 
shopping centers; energy and facility managers; designers, general contractors. 
More information and agenda of the workshop. All workshop presentations are available 
here. 

c. January 2017 - Trondheim training 

 
A one-hour training, organised by SINTEF and City Syd in Trondheim, Norway and targeting 
mainly the company Evotek, introduced what was done in City Syd, followed by a Q&A and 
discussion, as well as a tour to the Jens Hoff shop and the whole centre. Participants 
included: 

•         Finn Dybdalen, City 
syd 

•         Jo Christian Jorstad, 
City syd 

•         Matthias Haase, Sintef 
Byggforsk 

•         Kjell Petter Småge, 
Evotek 

•         Espen Schaug, Evotek 
•         Magnus Østbye, 

Evotek

 

 
Figure 2 – Invitation email to Evotek 

d. February 2017 - Valladolid training 

 
In Mercado del Val, a training on the iBEMS (intelligent building management system, 
developed by Schneider and applied in MVAL) use was done, with MVAL & CARTIF.  
 
Another training on the iBEMS use and Continuous Commissioning tool, with MVAL & 
CARTIF (Support in the translation into Spanish to the attendees) was organized on May 31, 
2017. 

http://www.rehva.eu/?id=1119
http://www.rehva.eu/events/clima2016/clima-2016-videos-workshops-and-courses/clima-2016-workshops/ws-21-coupling-hvac-refrigeration-lighting-systems-in-shopping-centres-technology-solutions-and-modelling-approach/ws21-presentations.html
http://commonenergyproject.eu/uploads/biblio/document/file/1435/FLYER_01_IBEMS_FINAL.pdf
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Figure 3 – Participants of the workshop 

 

e. March 2017 - Modena workshop 

 
A broader training workshop was organised in Modena on March 29, 2017, gathering over 30 
participants from the retail industry for several technology presentations and a visit of the 
demo case.  
This training seminar was co-organised by INRES and BPIE and the following partners 
spoke to introduce their technologies: Schneider, BLL, UNIUD, EPTA, EURAC, INRES, then 
showing them during the tour and explaining their functioning and added values.  
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  Figure 4 – Workshop participants, tweets and programme 

f. September 2017 - Brussels workshop  

 
The final events organised in Brussels were the opportunity to “group events”: the morning 
training workshop, focusing specifically on the tools, the final conference, with a broader 
scope and the Sustainable Building Challenge Award ceremony. More information on the two 
latest events can be found in the deliverable 7.14 Final Conference. 
 
The morning training session gathered about 50 participants in a plenary session, then split 
into more “private” sessions for those who wanted to discover more on specific tools. 
The agenda below presents the tools showcased. 
 

http://commonenergyproject.eu/resources/deliverables
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Figure 5 – Tweets and photos of the workshop 
 

g. September 2017 - Innsbruck workshop 

 
The technology partner Sunplugged organised a workshop in Innsbruck, together with the 
University of Innsbruck, on September 19, 2017. The morning included a session from 
another project (Facecamp which deals with façades) while the afternoon focused on 
CommONEnergy. Around 15 participants gathered at the workshop, focusing mainly on PV: 
 

- 3 from regional governmental bodies 
- 7 from companies (Hella, Bartenbach, KWS, BV-Sonnenschutztechnik, Solar 

Integrated Products) 
- 5 from Academics and research (Architecture, construction department, material 

development-University of Innsbruck and from the Management Center Innsbruck) 
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Figure 6 – Innsbruck workshop: photo and agenda 
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h. September 2017 - Sesto Fiorentino workshop 

 
Finally, another workshop was organised by INRES / COOP in Italy, in Sesto Fiorentino, 
gathering about 20 people to hear about tools and technologies, and mainly the ones 
installed /used in Modena. The workshop was held in Italian, and speakers from EURAC and 
UNIUD came to support.  
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Figure 7 – Sesto Fiorentino workshop: photo and agenda 
 

a. Additional events where partners participated, presenting the 
technologies 

 
All project partners also spoke at numerous events over the project four years, presenting all 
or specific technologies and tools, at dedicated events focusing on specific building 
construction technologies (only the main ones are listed below): 
 

- 3rd IIR International Conference on Sustainability and the Cold Chain, Refrigeration 
in 2014 in London, with three presentations, in 2016 in Auckland, NZ, etc. 

- International congress of refrigeration, 2015, Yokohama, Japan 
- EUMEPS Master class, in Prague, 2015 
- AIVC – Tight Vent – Venticool conferences, 2014-2017, Poznan, Madrid,  
- Hannover Messe, 2015, where Nilar exhibited their battery systems and again in 

2017 (Nilar) 

https://eumeps.construction/
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- Roundtable at the 2015 Retail Energy event 
- Innovation and energy fair by Carrefour, 2015, France 
- Expo Comfort event in Italy in 2016 
- 32rd EU Photovoltaic solar energy conference and exhibition in Munich, 2016 
- Gustav Lorentzen conference on natural refrigerants, 2016, Edinburgh 
- LICHT, in Karlsruhe, 2016 
- Heritage restoration and management fair, AR&PA, 2016 
- BAU event, trade fair for architecture, material and systems, Munich, 2016 
- Power Skin conference, Munich 2016 
- Energy storage Europe, Dusseldorf, 2017 
- The battery show, EV Tech Expo Europe, in Stuttgart, 2017 
- Energy harvesting Europe: applications, technologies and opportunities, Berlin, 2017 
- And many other building or technology-related events 

 

2. Online trainings and activities 

 

These “physical” events were completed with online events and activities. 

a. EeB C2A webinar with recordings 

 
The ECTP platform was leveraged, with the participation to a webinar (EURAC and EPTA, 

focusing on improved efficiency in refrigeration plants based on natural refrigerants), leaflets 

produced and more. A brochure about promising technologies (HVAC & lighting solutions), 

was prepared by ECTP with input from CommONEnergy in the framework of the EeB-CA2 

CSA – ECTP. 

 

 

  
 

 

 

http://www.retailenergy.it/2015/index.html
http://www.carrefour.com/current-news/first-innovation-and-energy-fair
http://www.mcexpocomfort.it/
http://www.eupvsec-proceedings.com/
http://www.ior.org.uk/GL2016
http://licht2016.eu/?lang=en
http://www.jcyl.es/web/jcyl/ARPA/es/Plantilla66y33/1267295103271/_/_/_
http://bau-muenchen.com/index-2.html
https://shop.messe-duesseldorf.de/cgi-bin/bms_visit/lib/pub/tt.cgi/Welcome.html?oid=9484&lang=2&ticket=g_u_e_s_t
http://www.thebatteryshow.com/
http://www.idtechex.com/energy-harvesting-europe/show/en/
https://www.youtube.com/watch?v=6Gp40BXI1k0&feature=youtu.be
https://www.youtube.com/watch?v=6Gp40BXI1k0&feature=youtu.be
http://e2b.ectp.org/news-events/news/news-detail/?tx_ttnews%5Btt_news%5D=279&cHash=cc2e4c2efd78b054e4ae68ee665ed315
http://e2b.ectp.org/fileadmin/user_upload/documents/E2B/0_EeB_PPP_Promising_Techno_Brochures/HVAC_and_Lighting_Solutions.pdf
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Figure 8 – Project reviews EeB PPP and webinar screenshots 

b. Build UP webinar (and recordings) 

 

A training webinar was co-organized by BPIE and BUILD UP on September 19, 2017, 

gathering different partners to present all solutions developed, as passive and active 

solutions and tools. Schneider Electric, Acciona, EURAC and BPIE. Though 140 people 

subscribed to the webinar, 65 participated.  

The webinar recordings are now available on YouTube, allowing this number to increase 

over the next few months. 

 

http://www.buildup.eu/en/events/build-webinar-innovative-technologies-and-tools-energy-efficient-shopping-centres-0
http://www.buildup.eu/en/news/build-webinar-recordings-innovative-technologies-and-tools-energy-efficient-shopping-centres-0
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Figure 9 – Webinar announcements 

c. Schneider activities 

 

All these activities were also completed by actions from some active partners, such as 
Schneider, who set an important partnership with Largo Consumo (see chapter 4), but also 
organized several actions listed below.  

 
- Posting on their social media accounts 
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Figure 10 – Schneider posts on Twitter 
 

- Sending emailings / newsletters to their networks 
 

 
 

Figure 11 – Schneider mailing 
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- Learning week inside the company, where the project was presented, Milano, 

May 17, 217, with 60 participants 
 
 

 
 

 
 

Figure 12 – Screenshots of the material presented 
 
 

- Webinar for clients, organised April 5, April 12, and July 26, 2017. They 
gathered in total over 600 participants! 
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Figure 13 – Webinar slide 

3. Material produced 

 
BPIE had prepared in 2016 a briefing to SOLID, the former partner in charge of the activities 
targeting practitioners and a planning of suggested activities. This document was further 
developed when BPIE took the task over, and partners were involved into developing 
material to support all future training activities: technology flyers, completed with posters. A 
designer made them all aligned with the project identity, 16 flyers and 16 posters in total, 
completed with a generic poster. The flyers and posters include, per technology, categories 
such as generic presentation, use, features, innovative potential, case studies, benefits, etc. 
All are available on the project website. 

a. Flyers and posters 

 

   

http://commonenergyproject.eu/technology_flyers.html
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Figure 14 – Screenshots of the material produced 

 

b. The project roll up 

 
Material prepared included a roll-up in English focusing on the technologies developed and 
their benefits.  
It was showcased at MAPIC, where BPIE, Schneider and EURAC spent a few days 
presenting the project and technologies, and then re-used by Schneider at other events. 
The Spanish partner Ayuntamiento de Valladolid also asked to get it in Spanish, so the roll 
up was produced for them in 2017. 
 

http://www.mapic.com/?_ga=1.98051679.1924286293.1460547564
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Figure 15 – Project solutions roll up 
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c. Video tutorial economic assessment tool 

 
Realising the potential of the tools developed by the project, that is sometimes “lost”, we 
decided to produce a short and dynamic video presenting one of the developed tools, the 
Economic Assessment Tool, as a tutorial video. 
BPIE’s team realised it internally. The video has already 150 views on Youtube. 
 

 
Figure 16 – Project solutions roll up 

https://www.youtube.com/watch?v=ReTkSW9W7-o
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d. The project guidelines 

The project guidelines, launched in September 2017, aim exactly at reaching out / training 
stakeholders such as designers, facility managers, owners and investors, energy managers 
and more. The document, a concluding document of the past 4 years, is a treasure box for 
many different stakeholders. This guide from the early stages of renovation provides 
technology solutions and effective methodological approaches. 

Starting from an analysis of shopping centres’ features and drivers for their renovation, 
CommONEnergy guidelines go through processes, modelling and tools developed by the 
project, focusing in particular on the several technologies enabling the aggregation in cost-
effective solution-sets, like greenery integration, multifunctional coating and demand-
response approach for refrigeration. The tools described by the guidelines include the 
Economic Assessment Tool and the Integrated Design Process Library. 

 
Figure 17 – Guidelines 

 

e. The demand/response training software 

 

Demand / response (DR) is a programme created to motivate end-use customers to reduce 
their energy usage at critical times, when energy price or energy demand are at their highest 
or grid reliability is reduced. 

DR is incentive-based, that means the consumers reduce their power consumption at times 
of peak demand or when system is under stress, in response to changes in electricity prices 
and / or incentive payments. 

DR can also use technology and control processes to achieve demand management without 
suffering degradation of service quality. This typically involves the use of energy storage. 

Therefore, the DR training software platform for customer and refrigeration technicians, 
designed by EPTA, is made to study and analyze the performance of the different storage 
systems in the DR process. 

The platform runs in Matlab/Simulink environment. The model is based on a chiller, thermal 
storage system with PCM material and Solar system with electrical storage. 

http://commonenergyproject.eu/uploads/deliverable/file/49/RECONCEPTUALIZE_SHOPPING_MALLS_FINAL.pdf
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A presentation of the software is available on the project website (page 54-62). 

 

 

Figure 18 – Architecture of the D/R platform 

 

4. Schneider partnership with Largo Consumo 

a. Introduction  

 
This document explains in depth one of the activity of Schneider Electric related to the 
dissemination task. 
With the objective to enforce the strength on the market of the results of CommONEnergy, a 
new model of dissemination was introduced in the project, not based on direct works of the 
partners, but instead working together with a company specialized in communication on the 
Italian Retail market (the short time available didn’t allow to involve companies abroad). After 
a short market screening, the choice was to work with Largo Consumo, the leader journal in 
Retail market in Italy, very well-known by the shopping mall and large distribution 
stakeholders. 
Schneider Electric has chosen Largo Consumo not only for allowing a direct contact with a 
specific journal who operates with the Retail target, but also because it was already known 
by the other Italian partners of CommONEnergy. 
The task started on March 2017, but entered in its core activity from July 2017. The deadline 
for completion of the articles is at the end of September 2017. 
The main aims of this work were to: 

- Produce fifteen articles available in Italian and English languages; 
- Obtain leads with the personal contact information of the readers; 
- Make the contents available to all the partners of the project. 

 

http://commonenergyproject.eu/uploads/biblio/document/file/1493/CommONEnergy_final_-_ALL_presentations_morning_training.pdf
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b. Description of the activity 

1.1 Scope of the activity and targets 

This marketing activity has the aim to create awareness and spread the knowledge about the 
project, the three demo cases, the solutions and the partners who worked on it. It makes 
visible the benefits of this activity for the three pilot cases (Coop of Modena in Italy, Mercado 
del Val in Spain, Trondheim in Norway), representing the starting point of the effectiveness of 
the European project. 
It was important to communicate the efficiency of CommONEnergy, as it could be an 
example to follow to turn the highly-energy-consuming shopping centres, into a place of 
energy savings. It provides a structured information of the retrofitting solution for shopping 
malls, putting in the spotlight the challenges of the modern life and the technological changes 
of our societies. 
To reach these objectives, it is very important to use the right language to catch the attention 
of the targets we have defined: the owners, the operational managers, the technical 
managers, or in more general terms the “decision-makers” about the technologies and the 
applications we developed inside the project. The use of the right language was another 
reason that drove us in the choice of Largo Consumo as a Partner: they are used to speak 
with our target and they know the language to be used. 

 
1.2 The language to be used 

The aim of this activity is to find an innovative method and the right language to reach the 
specific target and spread useful information. 
The target may be classified as a non-specialist one (technological contents of the project), 
generally more focused on the customer needs than on the technologies / application 
needed to give an answer to that needs. 
 
Generally, as project partners, we were used to transmit the information, going in depth on 
the technical aspects, using the same language we generally use during the project 
activities. In this activity, thanks to the presence of Largo Consumo, we moved to a more 
user-friendly language, using a lot of references to their “habits of mind”. 
We have defined a new format for presenting the results of the project, moving from a 
technologically-focused language to a consumer-focused one. This mechanism will increase 
the attention on the arguments treated.  

 
1.3 Largo Consumo 

The leading actor who can give voice of the idea of Schneider Electric is Largo Consumo. 
It is a leader journal of economics and marketing for the Retail market in Italy, with 
headquarters in Milan (Italy). Founded in 1990, its circulation is certified in Italy by CSST, 
Italian Institute for the Certification of the Specialized Press. 
Largo Consumo treats a lot of arguments related to the retail market, such as food, pharma, 
consumers, human resources, beverage, home, distribution, communication, finance, 
clothes, accessorizes, restaurants, logistic and environment/energy. 
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Figure 19 – Largo consumo homepage 
 

 

The news are published on the Largo Consumo website - www.largoconsumo.info and 
through their LinkedIn Group dedicated to Retail market.   
 

c. The activity 

The work with Largo Consumo is a long and detailed process of activities. It started with the 
interviews made by external journalists (used to communicate with the end-customer) of 
Largo Consumo to the responsible of the related part of the work. The interviews were about 
the various components of the project (iBEMS, Storage, People Movements Tracking…) and 
the demo cases.  
The interviews were important as the base to articulate the long articles and as the real 
witnesses of the effective work. During the interviews, people talked about the projects, the 
results and the strong impact of this project in the working and social life.  
 
After this, the results of the project were presented in fifteen different news, available both 
in English and Italian. The availability (also in an innovative way, ref. par. 2.6 – XML Stream) 
of all contents also in English  allows the other European partners to introduce them on their 
websites or to replicate locally the activity with a Retail magazine publisher .  
 
The platform and the test of the news is realized with a focus on Italy. The Italian test could 
represent a baseline for understanding if it would be useful to suggest this activity to other 
EU partners. Each partner had to check the information written in the related article, to have 
the confirmation that the article reflects the specific activities. Each article contains 
information, photo(s) or chart (made by partners) explaining the improvements in energy 
consumption.  
 
The news are written in two different formats: short article and extended one. They are 
published on the Largo Consumo website and posted on the LinkedIn Group dedicated to 
Retail market (from 28 August). In detail, the journal has already created a special session, 

http://www.largoconsumo.info/
http://www.largoconsumo.info/
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within the reading path www.largoconsumo.info/CommONEnergy  
which refers directly to the European project.  
Moreover, there is another dedicated part “Ambiente ed Energia” under the label “Energie 
Rinnovabili” and “Efficienza degli Immobili”.  
The particularity is that inside each article published on the website Largo Consumo, there is 
the possibility to access to other landing pages related reading paths, particular news and 
banners in a transversal way.  
The mechanism is that the journal publishes the short article (a little more than a news) and 
not the extended one.  
To access the extended format (that contains the most useful information) the reader should 
authorize the use of his/her contact information. This process generates the lead that will be 
shared between the CommONEnergy partners. It allows to access the personal information 
of LinkedIn, therefore generating leads.  
The lead generation mechanism has been implemented in March 2017. The first news to test 
it was published first week of April 2017. 
By the end of September 2017, Largo Consumo, in cooperation with Schneider Electric, had 
published all 15 news (short format / extended format). The news were published on a 
regular base of 3 per month. 
 
The final step of this activity will be realized with a direct emailing campaign related the 
contents of CommONEnergy project. It started end of August and reached hundreds of 
contacts selected in the Largo Consumo’s database of Retail stakeholders. 

d. Examples of articles 

An example of an Italian article, related the demo case of Coop of Modena in Italy: 

 
 

 
An example of an English article, related the CommONEnergy project: 

http://www.largoconsumo.info/CommONEnergy
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Figure 20 – Largo consumo articles example 

e. The results 

 
The list of the articles published (the first five are articles, the other ten are insights):  
 

N° Italian title English title Link 

1 Shopping mall al vaglio del 
progetto CommONEnergy 

Shopping mall on the 
screen of the project 
CommONEnergy 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=Shop
ping-mall-al-vaglio-del-
progetto-
CommONEnergy&documentId
=248279  

2 Da Eurac il software di 
continuous commissioning 

From Eurac the continuous 
commissioning software 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=Da-
Eurac-il-software-di-
continuous-
commissioning&documentId=2
48312  

3 CommONEnergy per la 
revisione della direttiva 
Epbd 

CommONEnergy for the 
revision of the Epbd 
directive 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=Com
mONEnergy-per-la-revisione-
della-direttiva-
Epbd&documentId=248313  

4 Nilar e Sun Plugged 
efficientano i centri 
commerciali 

Nilar and Sun Plugged 
improve the shopping 
centers 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=Nilar-
e-Sun-Plugged-efficientano-i-
centri-
commerciali&documentId=248
310  

5 Le raccomandazioni di 
CommONEnergy 

The CommONEnergy’s 
recommendations 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=Le-
raccomandazioni-di--
CommONEnergy&documentId

http://www.largoconsumo.info/dettaglio_notizia?notizia=Shopping-mall-al-vaglio-del-progetto-CommONEnergy&documentId=248279
http://www.largoconsumo.info/dettaglio_notizia?notizia=Shopping-mall-al-vaglio-del-progetto-CommONEnergy&documentId=248279
http://www.largoconsumo.info/dettaglio_notizia?notizia=Shopping-mall-al-vaglio-del-progetto-CommONEnergy&documentId=248279
http://www.largoconsumo.info/dettaglio_notizia?notizia=Shopping-mall-al-vaglio-del-progetto-CommONEnergy&documentId=248279
http://www.largoconsumo.info/dettaglio_notizia?notizia=Shopping-mall-al-vaglio-del-progetto-CommONEnergy&documentId=248279
http://www.largoconsumo.info/dettaglio_notizia?notizia=Shopping-mall-al-vaglio-del-progetto-CommONEnergy&documentId=248279
http://www.largoconsumo.info/dettaglio_notizia?notizia=Da-Eurac-il-software-di-continuous-commissioning&documentId=248312
http://www.largoconsumo.info/dettaglio_notizia?notizia=Da-Eurac-il-software-di-continuous-commissioning&documentId=248312
http://www.largoconsumo.info/dettaglio_notizia?notizia=Da-Eurac-il-software-di-continuous-commissioning&documentId=248312
http://www.largoconsumo.info/dettaglio_notizia?notizia=Da-Eurac-il-software-di-continuous-commissioning&documentId=248312
http://www.largoconsumo.info/dettaglio_notizia?notizia=Da-Eurac-il-software-di-continuous-commissioning&documentId=248312
http://www.largoconsumo.info/dettaglio_notizia?notizia=Da-Eurac-il-software-di-continuous-commissioning&documentId=248312
http://www.largoconsumo.info/dettaglio_notizia?notizia=CommONEnergy-per-la-revisione-della-direttiva-Epbd&documentId=248313
http://www.largoconsumo.info/dettaglio_notizia?notizia=CommONEnergy-per-la-revisione-della-direttiva-Epbd&documentId=248313
http://www.largoconsumo.info/dettaglio_notizia?notizia=CommONEnergy-per-la-revisione-della-direttiva-Epbd&documentId=248313
http://www.largoconsumo.info/dettaglio_notizia?notizia=CommONEnergy-per-la-revisione-della-direttiva-Epbd&documentId=248313
http://www.largoconsumo.info/dettaglio_notizia?notizia=CommONEnergy-per-la-revisione-della-direttiva-Epbd&documentId=248313
http://www.largoconsumo.info/dettaglio_notizia?notizia=Nilar-e-Sun-Plugged-efficientano-i-centri-commerciali&documentId=248310
http://www.largoconsumo.info/dettaglio_notizia?notizia=Nilar-e-Sun-Plugged-efficientano-i-centri-commerciali&documentId=248310
http://www.largoconsumo.info/dettaglio_notizia?notizia=Nilar-e-Sun-Plugged-efficientano-i-centri-commerciali&documentId=248310
http://www.largoconsumo.info/dettaglio_notizia?notizia=Nilar-e-Sun-Plugged-efficientano-i-centri-commerciali&documentId=248310
http://www.largoconsumo.info/dettaglio_notizia?notizia=Nilar-e-Sun-Plugged-efficientano-i-centri-commerciali&documentId=248310
http://www.largoconsumo.info/dettaglio_notizia?notizia=Nilar-e-Sun-Plugged-efficientano-i-centri-commerciali&documentId=248310
http://www.largoconsumo.info/dettaglio_notizia?notizia=Le-raccomandazioni-di--CommONEnergy&documentId=248314
http://www.largoconsumo.info/dettaglio_notizia?notizia=Le-raccomandazioni-di--CommONEnergy&documentId=248314
http://www.largoconsumo.info/dettaglio_notizia?notizia=Le-raccomandazioni-di--CommONEnergy&documentId=248314
http://www.largoconsumo.info/dettaglio_notizia?notizia=Le-raccomandazioni-di--CommONEnergy&documentId=248314
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=248314  

6 La ricarica sostenibile del 
MareMà 

The sustainable recharge of 
MareMà 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=La-
ricarica-sostenibile-del-
MareM%C3%A0&documentId
=248333  

7 Il rinnovo del Mercado del 
Val 

Renewal of Mercado del Val http://www.largoconsumo.info/
dettaglio_notizia?notizia=Il-
rinnovo-del-Mercado-del-
Val&documentId=248341  

8 Impianti regolati 
sulle presenze 

Plants based on attendees  http://www.largoconsumo.info/
dettaglio_notizia?notizia=Impia
nti-regolati-sulle-
presenze&documentId=24834
2  

9 Modena Canaletto a 
risparmio energetico 

Modena Canaletto for 
energy saving 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=Mode
na-Canaletto-a-risparmio-
energetico&documentId=2483
43  

10 City Syd, efficienza 
norvegese 

City Syd, Norwegian 
efficiency 
 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=City-
Syd,-efficienza-
norvegese&documentId=2483
49  

11 Un nuovo approccio 
ai consumi dei mall 

A new approach to the 
consumptions of malls 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=Un-
nuovo-approccio-ai-consumi-
dei-mall&documentId=248350  

12 Storage-fotovoltaico, 
quando conviene? 

Storage-PV, when is it 
convenient? 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=Stora
ge-fotovoltaico,-quando-
conviene?&documentId=2483
63  

13 Scenari di luce 
durante lo shopping 

Light scenes during 
shopping 

http://www.largoconsumo.info/
dettaglio_notizia?notizia=Scen
ari-di-luce-durante-lo-
shopping&documentId=24837
0  

14 Sistemi del freddo, 
una possibile sinergia 

Cold systems,a possible 
synergy 
 

Tbd 

15 Mall più efficienti 
grazie all’involucro 

More efficient malls thanks 
to the enclosure 

Tbd 

 
Leads  
The most important result is related to the leads that can be obtained from this activity. When 
the reader wants to read the extended article, he/she should subscribe to it, therefore, 
authorizing the media to get their contact information.  

http://www.largoconsumo.info/dettaglio_notizia?notizia=Le-raccomandazioni-di--CommONEnergy&documentId=248314
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http://www.largoconsumo.info/dettaglio_notizia?notizia=Un-nuovo-approccio-ai-consumi-dei-mall&documentId=248350
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This mechanism generates a lead, useful to create a future contact with the readers 
themselves. It will be a powerful instrument for conducting future activities directly with the 
companies who are interested in the topics.  
 
Stream XML 
Another important result of this activity is the fact that the contents are available in an 
enhanced digital way. All contents (English/Italian language, short/extended format) are 
available on a server-based platform, as an .XML flow. Like this, articles can easily be used 
by other partners, in other publishing platforms (newsletters, websites…), different from the 
one used for the Italian pilot.  
From the XML structure, is it possible to do a parsing of the data through: 

- Identification number 
- Title 
- Sub-title 
- Data of article 

- Author 
- Text 
- Copyright 
- URL 

All the information can be exported by the partners, which moreover can modify the webpage 
ad hoc. 

 

5. Additional activities 

 

a. MAPIC participation 

 

MAPIC is the international retail property market conference, organised once a year in the 
South of France and bringing together thousands of participants: developers, owners, 
leasers and more meet to discuss latest projects and innovations. 

CommONEnergy was presented to MAPIC’s participants by BPIE, EURAC and Schneider 
Electric, with a slot during the Innovation Forum: "Deep Renovation of shopping centres: 
cost-effective solution-sets and continuous commissioning". The presentation is available for 
download: R. Lollini and I. Mangialenti’s presentation at MAPIC and the roll up presenting 
benefits, technologies and solutions with icons. The presentation was given to an audience 
of about 40 participants (http://commonenergyproject.eu/editorials/13). 

The three partners held a stand for 4 days of fair, and went to present the project on other 
stands. 

Many posts were made around this event, and we asked MAPIC to share more information 
about the project after the fair end. A follow up was done with people met onsite, who visited 
our stand and whom we met while visiting the event.  
The project was included into the event book. 
 
Information about the project was additionally included in free bags that participants could 
take at the information centre, and magazines where the project was presented were 
distributed (EU Energy Innovation and REVOLVE) at the News centre of the event. 

These days also marked the final days to submit expressions of interest to the Sustainable 
Building Challenge, an award competition organised by CommONEnergy. The SBC was 
promoted intensely during MAPIC. 

http://www.mapic.com/en/Sessions/29294/COMMONENERGY-Deep-Renovation-of-shopping-centres-cost-effective-solution-sets-and-continuous-commissioning
http://commonenergyproject.eu/uploads/biblio/document/file/1264/161116_CommONEnergy_MAPIC_final.pdf
http://commonenergyproject.eu/editorials/13
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Additionally, BPIE participated to another MAPIC event in Brussels, in April 2017, where 
retail sector actors from Belgium gathered. We distributed material there. 
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Figure 21 – Screenshots of the activities linked to MAPIC 

 

b. Specific additional meetings and actions from partners 

 
Durlum presented shopping centre stakeholders with energy-saving light solutions for 
shopping centres during different meetings: 
 

- Gesundbrunnen-Center ECE Berlin, 2017,  
- May 2017, at ECE Stadtgallerie Passau, 
- July 2017 at ECE Stadtgalerie Schweinfurt  
- July 2017, City Point Kassel. 

 
Additionally, some partners were very active in sharing information about the project to their 
employees and customers, who are practitioners. 
Nilar for instance joined Power circle which is a cluster for bringing energy companies 
together, promoting the energy storage solution, designed a leaflet presenting the technology 
developed during CommONEnergy and sent several newsletters including information about 
the project. 

http://press.powercircle.org/pressreleases/batteritillverkaren-nilar-gaar-med-i-power-circle-1950509
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Figure 22 – Nilar activities 
 

c. Media inclusions 

 

Finally, media was once again leveraged a lot to reach out to practitioners from the electricity 
sector, lighting (Detail, Licht), architects and energy managers, and more. 

All articles can be found in the deliverable 7.9 Press Releases and Articles. 

Furthermore, a long and detailed article was written for the ILQI Italian magazine, the main 
Italian magazine specialized in the publication of articles for the real estate industry. 

il Quotidiano Immobiliare has several « branches » and newsletters, reaching everyday 
thousands of readers. 

The article was published in the “going deeper” section of the RETAIL magazine. 

http://commonenergyproject.eu/resources/deliverables
http://www.ilqi.it/
http://www.ilqi.it/newsletter/2017-05-09/5


 
 
 
 
 
 

38 
 

Deliverable D7.11 Training workshops with practitioners 

 

 

Figure 23 – Article for ILQI 

 

Conclusions 

 
The present document demonstrates the great efforts realised by all partners to fulfil the task 
of “training” practitioners. Many events, workshops, webinars were organised, completed 
with material supporting the outreach (flyers, posters, roll up, etc.) and actions in media and 
social media. 
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Liaising with platforms such as ECTP, Construction 21, Build UP, or Prof Trac and the ACE 
CAE websites was very important again and demonstrates the importance of partnerships. 
 
Additional activities not included in this document are media inclusions, following press 
releases sent by partners about their technologies, and a partnership BPIE discussed with 
the magazine REVOLVE, based in Brussels, to reach out more to policy-makers and 
Brussels-based stakeholders. It would have involved exhibition of project photos in the street 
and a broad article on the project. 


